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> 9.45am/ 11 am

WhatOs new in filming techniques BDPart 1
The tools used in shooting a 3D film must be adapted to the project, whether using a

system based on standard digital cameras or a compact solution entirely dedicated
to 3D filming. The first of this talkOs two parts is devolved to technical setups using
conventional cameras, as well as tools and techniques for on -site image correction.
¥ A view of the various systems

¥ WhatOs new in stereoscop ic filming

¥ Experiments with 3D

¥ Correcting on location, in real time

P> 11.12 am/12.30 pm

WhatOs new in filming techniques BDPart 2

The talkOs second part focuses on cameras that where specifically designed for 3D
filming. It also tackles the issues d ealing with machinery and the preparation required
before post -production. The specifics of filming for eventual screening in
autostereoscopy will also be mentionedE

¥ The new generation of 3D cameras
¥ How to adapt equipment to the constraints of 3D
¥ Multi -vie w filming

P> 2 pm/3.30 pm

New 3D Screens

3D contents are making their way to various places: cinema theaters, television
screens, and soon mobile device screens. This year, new autostereoscopic screens
appear to be very promising, as well as holograph ic processes and mobile 3D
technologies. We will have a look at all these new products and at all technologies

that enhance the audio  -visual experience.

¥ A recap of the current normalization issues

¥ 3DTV, soon on a cellphone near you?

¥ What types of contents ?



> Tuesday, June '

P> 4.30 pm / 5.45 pm

The markets of communication and advertising see in 3D a way to give images a
new impact, thus reaching more customers. 3D films in theaters, communication and
POS digital signage with autostereoscopic screensE these are all unexplored
domains, leaving much place to innovation. Now advertisers also need to take new
writing techniques into account, and develop new marketing conceptsE

¥ Tailoring images for autostereoscopic display s
¥ How to promote 3D
¥ 3D advertising in theaters

P> 6 pm/6.30 pm

The master classes at Dimension 3 will present the creation of a 3D program
that will be screened during the Festival.



> Wednesday , June

»>9.45am /11 am

Content conversion is a marketing opportunity to give a second life to certain 2D
contents. It can also come in useful to solve some problems that appear during 3D
shootingE Converting autostereoscopic conten ts for multi-view applications is
among the possibilities to create programs for autostereoscopic displays, and such
solutions are appearing on the market.

¥ What are the new and innovating conversion services?
¥ What is the current state of research and deve lopment?
¥ Automatic conversion

P>11.12 am/ 12.30 pm

3D post-production of live images implies heavier limitations than conventional
processes. For instance, it is difficult to apply spec  ial effects to 3D shots with tools that
use a 2D visualization space. Conforming and calibration are different: new
workflows and tools must be developed.

¥ 3D conforming and calibration

¥ Checking 3D images in post -production

¥ A new compositing space

¥ Towards parallel post -production in 2D and 3D

P 2 pm/3.30 pm

Creating 3D contents using CGI requires either adapting existing tools or developing

new ones. Development delays must be optimized in order to gu arantee
technological and economical efficiency. Filming methods and rules must also be
rewrittenE

¥ How to visualize 3D images

¥ Real-time 3D engines

¥ Optimizing the creation chain

¥ Adapting 3D to different screens



> Wednesday , June ’

P> 4.30 pm /5. 45 pm

Sporting events, but also live music shows, are development opportunities for 3D
content production. Such programs can be screened in theaters or in any

entertainment venue. Does filming events require com promises in terms of staging
and technologies? What opportunities do these programs offer in terms of home 3D?
¥ What tools are suited to multi -camera filming?

What are the filming limitations?
Upcoming events in 3D

Experience feedback

Transmission and con tribution links

K K K K

P> 6 pm / 6.30 pm

The master classes at Dimension 3 will present the creation of a 3D program that will
be screened during the Festival.



> Thursday, June

»>9.45am /11 am

3D, augmented reality and virtual reality are used in interactive spaces, museums

and theme parks. Originally used in science, 3D applications are adapted to the
entertainment market. What are the next opportunities for these applications? What
contents will be the next to enter the field of entertainment (Imax, 4DE)?

¥ 3D and virtual reality

¥ Large format production

¥ Towards new museographic installations

P>11.12 am/ 12.30 pm

While some 3D contents are conquerin g theaters, others are making their way to
homes. Two main channels exist: 3D Blu -Ray and IP distribution. For 3D on recorded
media, the industry and the main film studios have announced the possibility of rapid
development on this mew market. Yet some que stions remain regarding
standardization. IP distribution has the edge in terms of deployment speedE but
offerings and business models must still be defined: satellite, IP, VOD?

¥ What distribution channels for 3D contents?
¥ Should there be a Home 3D standard  ?
¥ The European market perspectives

P 2 pm/3.30 pm

Theaters remain the most visible medium for 3D productions. More and more films are

being released in 3D: how can does this situation fit into the Europe an exploitation
landscape? What are the current trends, the new markets and the first experiences?

The world of advertising is very interested in 3D venues: what are the short - and
medium -term perspectives?

¥ Can 3D masters be standardized?

¥ Towards a glasse s war?

¥ What alternative contents for cinema theaters?

¥ Subtitles and 3D



/

> 430pm/5.45p

In order to ensure the best gaming experience on their PC, todayOs gamers must
invest in adequate cards, screens and periphe rals. How will console makers position
themselves on the market of 3D? What is the added value of 3D, and what games

are available? On this occasion, Neil Schneider b president of MTBS, the largest
website dedicated to 3D gaming b will present the initiati ve U-DECIDE, a survey
analyzing gamersQO behavior and expectations regarding 3D environments.

¥ What makes a good 3D game?
¥ What equipment is required?
¥ The future of development

P> 6 pm/6.30 pm

The master classes at Dimension 3 will present  the creation of a 3D program that will
be screened during the Festival.

PRACTICAL INFG5

Dimension 3 takes place from June, 2 nd to June 4 th
CENTRE NATIONAL DE LA DANSE
(1, rue Victor -Hugo, 93507 Pantin, France)

To go to the Centre National de la Dans e :

> Underground, line 5 - Last stop Bobigny Pablo Picasso (about 20 minutes
from station RZpublique )  Take line 5, get off the train station Hoche and
follow Sortie 1 rue Hoche on the left. Then go straight rue Hoche to the Mairie.

The Centre National de la Danse is on your right just before the canal.

> RER Estation Pantin - Direction Villiers -sur-Marne, Zone 2 (10 minutes from
Haussmann / Saint -Lazare stations - 5 minutes from Gare du Nord/ Magenta)
When going out of the right side of the statio n, take the avenue Edouard
Vaillant on your left to the Mairie. Cross the canal de IOOurcq . Centre
National de la Danse is in front of you.

> Bus line 170 (about 15 minutes from Porte des Lllas) Get off the bus at
Centre National de la Danse stop.

> By car (about 5 minutes from la Porte de Pantin) Take the road D115 to
Drancy. The Centre National de la danse is next to the canal de IOOurcq.

> On feet or bike 10 minutes from the Parc de la Villette : follow the banks.




